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Integrated Marketing Communication & Brand Equit (Elective (New))
Time: 2:30 Hours Marks: 70
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.l  Discuss the important factors for determining the marketing communication mix by defining (20)
marketing communication.

OR
Que.l  What is the marketing agency? Explain its concept, scope and importance.
Que.2  Discuss the benefits of branding the product. Explain the model of building brand equity. (20)
OR
Que.2 (A)  Explain brand positioning. (10)
(B) Write a note about establishing brand value. (10)
Que.3  Describe types and methods of market segmentation. (15)
OR

Que.3  Write a detailed note on the customer database and how to establish relationships with the
customer through it.
Que.4  Explain the classification of marketing media in detail. (15)
OR.
Que.4  Write a short note (Any Two)
1. Email Marketing
2. Copyrighting
3. Internal branding
4. Ad agencies in India
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